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Abstract 
Digital marketing is a term used to describe the integrated marketing services used to attract 
customers online. Digital marketing apply multiple channels to help brands connect with 
customers and uncover performance of marketing programs in real-time. 
Digital marketing strategy is the series of actions that are going to help you achieve your goals 
with the help of online marketing. 
Digital marketing is very important in today’s world. With both competitors and potential 
customers constantly online, digital marketing is the only way to stay ahead. A strategy reduces 
the time spent playing the guessing game and more time getting ahead of the competition. 
Once we have decided  what we want to achieve with digital marketing, our strategy sets out how 
we are going to get there. 
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History: 
The term digital marketing was first used in the 1990s,The digital age took off with the coming 
of the internet and the development of the Web 1.0 platform. The Web 1.0 platform allowed 
users to find the information they wanted, but did not allow them to share this information over 
the web. Up until then, marketers worldwide were still unsure of the digital platform. They were 
not sure if their strategies would work since the internet had not yet seen widespread 
deployment.  
Digital marketing became more sophisticated in the 2000s and the 2010s, when the proliferation 
of devices' capability to access digital media at almost any given time led to great growth. 
Statistics produced in 2012 and 2013 showed that digital marketing was still a growing field. 
Digital marketing is often referred to as 'online marketing', 'internet marketing' or 'web 
marketing'. The term digital marketing has grown in popularity over time, particularly in certain 
countries 
Digital media growth is estimated at 4.5 trillion online ads served annually with digital media 
spend at 48% growth in 2010.An increasing portion of advertising stems from businesses 
employing Online Behavioral Advertising (OBA) to tailor advertising for internet users. 
 
The benefits of digital marketing 
Digital marketing gives businesses of any size access to the mass market at an affordable price 
and, unlike TV or print advertising, it allows truly personalized marketing. Specific benefits of 
digital marketing include: 
 
Quantifiableresults 
There is no effective way to measure how many people looked at  billboard. With digital 
marketing, you are provided with solid, reliable reports that show you the exact results of how 
many people opened your email or clicked a specific link, for example. 
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Flexible 
 Digital marketing allows you to use an individual’s interests and preferences to tailor the 
marketing message they receive. Personalization may just be the biggest asset of digital and 
online marketing. 
 
Low barrier to entry 
Billboards, TV ads, and radio commercials are certainly not cheap. Traditional marketing 
activities come with a large price tag.Digital marketing products come in scalable sizes so that 
small, medium, and large businesses can all utilize these products to reach their audiences. 
 
Access to larger audiences 
Since digital marketing takes place online, it is accessible to a larger, global audience. Whereas 
with traditional marketing, you’re typically limited to a geographic area, digital marketing allows 
you to reach international audiences through effective means. 
 
Simple to optimize 
Since digital marketing comes with reporting, if you see something that is not performing as well 
as you’d like, it’s easy to pinpoint it and change it. You can even try several different things, 
measure which one worked best, and select that option as the main tactic moving forward. 
 
Digital Marketing Strategy 
Without a digital strategy, how do you know your marketing is in the right place, appealing to 
the right audience and being shown at the optimal time? A strategy reduces the time spent 
playing the guessing game and more time getting ahead of the competition. As a business, you’ll 
be prepared and informed of where to adapt when things change and the tactics to apply to future 
marketing campaigns. Planning is a skill that no marketer can choose to ignore. Yet many do, 
with 50% of brands without a defined digital marketing strategy! 
In another word, a strategy is just a plan of action to achieve a desired goal. Now depending on 
the scale of  business,  digital marketing strategy might involve multiple goals , but coming back 
to this simple way of thinking about strategy can help us to stay focused on meeting those 
objectives. 
 
Strategy & tactics: the difference 
There is a misunderstanding within the marketing industry on the difference between strategy 
and tactics. Strategy at times is used more as a buzz word, the latest cool thing to describe your 
latest marketing activity. 
 
Strategy is the what, why and where. 
Tactics are the how you are going to achieve the strategy. 
It’s often thought that is you’ve defined the tactics then you don’t need a strategy and vice versa, 
but that isn’t true. The two should work hand in hand and are both needed to achieve marketing 
success. However, the order in which you use them both is key to get right. 
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Strategy should always come before tactics. If you create tactics first, you may be in the wrong 
place to engage with your target audience. The same goes for strategy. There is a famous quote 
from Sun Tzu, The Art of War book: ‘Strategy without tactics is the slowest route to victory’ 
which sums up that strategy can only work if you have tactics to execute the plan. 
 
Conclusion  
n simple terms, Digital Marketing is the promoting of products over the internet or any 
form of electronic media. According to the Digital Marketing Institute, "Digital 
Marketing is the use of digital channels to promote or market products and services to 
targeted consumers and businesses."digital marketing strategy might involve multiple 
goals , but coming back to this simple way of thinking about strategy can help us to stay 
focused on meeting those objectives.Strategy should always come before tactics and 
strategy can only work if you have tactics to execute the plan. 
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